Tourism Training
e Australia

Digital Micro-Credentials for
Tourism and Hospitality

John Hart
CHAIRMAN

Travel Tourism Accommodation Hospitality Events



o I'TA Learming Academy

Coraen i Voo * gy Mo b i

Lale] ¥y By
TrOining a = a =
tbrary | =T B

P

it O o e
[t gre ™ ¥y
o e

TOURISM TRAINING

AUSTRALIA

TOURISM TRAINING
Y AUSTRALIA

[

Travel Tourism Accommodation
Hospitality Events




TOURISM TRAINING

AUSTRALIA

Travel Tourism Accommodation
Hospitality Events

PAST & PREDICTED OOR VISITATION ARRIVALS TO

AUSTRALIA FROM TOP 15 MARKETS
CY 2005 - CY 2029
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TOTAL FOODSERVICE REVENUE
$54.4 Billion — 118% of 2019
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Firms reporting labour as a significant constraint (%)
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Do you know the saying 'It takes a village to raise a child? Well,

— the same applies to growing a business. You cannot create and AETION
oo sustain a successful business alone. You need the support of
your community. That's why in this module, our mission is to 03 May 2023
B“‘_'tdh‘"t% R‘(?:'a""“s",'tps create a community engagement plan that will help you build a
wi e Lommuni
X positive image of your business in the community. Through this
: R ; ; SHARE:
plan, you'll learn practical steps to engage with your community,
strengthen relationships, and increase awareness of your
4 ; v ¢ Share URL

business. By collaborating with your community and

implementing a strong engagement plan, we'll help you create a n u m
foundation for your business's success.
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Markaeting to axisting base
Landing
.

Google Audiences
n Channels:
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DESCRIPTION

Would require TTA to invest in
defining each persona in house and
then define data attributes to each
persona and push these into their
channels of choice (e.g send emails)

COST
588* (resource cost)

RECOMMENDATION

This gives TTA the most flexibility
and control over their personas.
However significant upfront work is
required and is dependant on the
data that is available.

DESCRIPTION

Utilising Google Ads, TTA would be
able deliver targeted advertising to
specific audiences defined by Google.

cosT
$

RECOMMENDATION

This is a viable option for TTA but
would require matching micro-clusters
to the defined audiences of Google
and so would lack flexibility and require
specific Google Ads capability. Not the
prefered option but a possibility

DESCRIPTION

Most channels (facebook, linkedin
etc.) do not enable data to be removed
from the platform, nor do they enable
targeted, 1-1advertising. Instead,
similar to Google Ads, audiences are
defined by proprietary modeling and
segmentation, and users can
purchase impressions for these
audiences

cosT
s

RECOMMENDATION

This is another viable option, however
would have the same constraints as
the Google Ads approach.
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Building relationships

with the community

START MODULE
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Conducting Online Recruitment

TOURISM TRAINING

AUSTRALIA Enrol in the course

START LEARNING

*Businesses of Victoria have free access to

Learn how to adapt your current recruitment processes and move to a faster, online approach.

this course courtesy of the Victorian
Government

elLearning

Duration: 10-15 minutes

Access from any Computer,
Tablet or Mobile

P 0 0 D

Digital badge upon completion
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On your way to work, you overhear the following conversation.
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‘| never buy from them. | hate how they treat

their staff. Also, they could not care any less

about the environment.’
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THANK YOU
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